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Roll-Up Banners Offer Big Impact in a Compact Format
Roll-up or pull-up banners are a highly 
effective portable marketing tool. Featuring 
a spring-loaded mechanism that allows 
graphics to retract into a compact base, 
these displays are easy to transport, quick 
to set up and designed to capture attention 
at any event or location.

Each roll-up banner includes a printed 
graphic mounted on a roller inside a 
weighted base. To set up, the banner is 
pulled up and secured with a support 
pole, creating a full-sized display. The 
process requires no tools, making it an 
ideal solution for busy teams or last-minute 
setups. When finished, the banner retracts 
safely into the base for easy storage and 
transport.

Benefits of Roll-Up Banners 
•	 Portability and Easy Setup — 		

	 Lightweight and compact, one person 	
	 can set them up in under a minute.
•	 Cost-Effectiveness — Compared to 	
	 digital displays or custom installations, 	
	 they offer an affordable way to achieve 	
	 professional marketing impact.
•	 Durability and Reusability — Sturdy 
	 materials ensure the banners can 	
	 withstand frequent use and last through 	
	 multiple events.
•	 Customization — Customized graphics 	
	 showcase a brand’s identity with logos, 	
	 colors, photography, or bold calls-to-	
	 action, ensuring banners align with your 	
	 campaigns or target audiences.
•	 Space Efficiency and High Impact — 	
	 Slim design maximizes visual presence 	
	 without overwhelming a space.

Where to Use Them 
Roll-up banners are versatile across a 

range of industries. From tradeshows and 
retail spaces to schools, nonprofits, and 
product launches, they attract attention, 
highlight promotions and reinforce 
branding. They also work well as wayfinding 
tools at conferences, registration areas, 
or community events, guiding attendees 
through a site, while keeping branding and 
messaging front and center. 

No matter the venue, roll-up banners excel 
at communicating key information and 
elevating visibility. 
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Boost Your Inbox Success:  
Tips for Better Email Deliverability

Marketing 
Insights

Email marketing remains one of the 
most powerful tools for engaging your 
audience—but only if your messages 
actually reach their inbox. If you’ve noticed 
a drop in open rates or suspect your 
emails are landing in spam folders, it’s time 
to revisit your strategy. Improving email 
deliverability helps protect your sender 
reputation and ensures your content gets 
seen.

Follow these six tips to safeguard 
your email reputation: 
 
Who are you selling to? What is their age 
range? Interests? Income? Where do they 
live? 

Clean lists  
Regularly clean and purge your email lists. 
Cut the dead weight by pruning inactive, 
disengaged, or deactivated contacts and 
hard bounces that are dragging down your 
deliverability rates.

Rethink subject lines  
Subject lines determine whether users open 
your email. Avoid automatically triggering 
filters by focusing on catchy, intriguing 
language that communicates value without 
sounding like spam and turning off your 
audience. 

Segment lists  
Don’t send bulk emails to everyone on your 
lists. Improve the chances of getting read 
by sending personalized, relevant content 
to a subset of your audience likely to read 
it.

Use double opt-ins  
Use a double opt-in confirmation to verify 
your list. Send a follow-up email to those 
who joined your mailing list for confirmation 
and guarantee that only valid emails go into 
your database.

Sender names  
Be consistent with the names used to send 

emails. Don’t send from multiple names or 
accounts. Try using your brand name or the 
name of the person preparing the emails. 

Authenticate your emails  
Set up proper email authentication 
protocols like SPF, DKIM, and DMARC. 
These help email providers verify your 
identity and reduce the chances of your 
messages being flagged as spam.

Mastering email deliverability isn’t just 
about avoiding spam filters—it’s about 
building trust with your audience. With 
these simple strategies, your emails will 
land where they belong: front and center in 
the inbox.
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Driven by technology, 
sustainability and consumer 
expectations, retail displays are 
evolving rapidly. Understanding 
these trends helps customers 
create engaging, future-ready 
in-store experiences.

Sustainability in Focus 
Eco-conscious design remains 
a top trend in the industry. From 
recyclable substrates and VOC-free 
inks to displays made of renewable 
or recycled materials, retailers are 
focusing on solutions that reflect 
shoppers’ values while reducing 
costs.

Digital and Physical Integrations
Bringing together screens, sensors 
and interactive features with 
traditional displays is becoming the 
new normal. At the point of sale or 
point of purchase (POS/POP), digital 
signage personalizes experiences 
and supports data-driven marketing 
strategies.

Modular and Flexible Formats
Retailers are rethinking displays as 
adaptable platforms. Modular units 

that can be reconfigured across 
seasons or promotions reduce waste, 
improve ROI and give brands the 
agility to stay visually fresh on the 
sales floor.

Bold Visual Impact
Vivid colors, creative lighting, and 
even multi-sensory elements are 
shaping compelling environments 
that capture attention and enhance 
emotional connections. 

Personalization and Data-Driven 
Design
Hyper-personalization is reshaping 
displays, using custom graphics and 
variable printing to match shopper 
preferences. The result is experiences 
that feel authentic and increase 
customer engagement.

A Future of Smart, Sustainable 
Displays
Energy-efficient designs, compact 
footprints, and scalable creative 
solutions will continue to shape 
successful retail environments. The 
key is to embrace innovation while 
remaining committed to sustainability 
and personalization.
 

GET INSPIRED! 
Need ideas or inspiration? 

You need our blog! The resource 
center on our website contains blog 
articles, tips, insights, case studies, 
whitepapers and more to help with 
your integrated marketing efforts. 

| Did you know? |  
Car graphics and wraps give your 
organization exposure to thousands of 
drivers, all of whom could be potential 
customers. It’s a moving billboard that 
works for you 24/7—turning every drive into 
a marketing opportunity. This is the kind 
of marketing reach that’s cost prohibitive 
when compared against broadcast or 
digital media impressions. For a polished 
appearance, look no further than PIP.

Our state-of-the-art digital printing 
technology combined with superior inks 
and vinyl products delivers the professional 
grade finish you want and expect. Whether 
it’s one vehicle or an entire fleet, your 
brand is in expert hands. Our precision-
cutting and application process ensures 
a customized wrap for your vehicle, be it 
a car, van, bus or motorcycle. Drive your 
message home with quality car graphics 
from PIP.
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INSIDE   
Emerging Trends in Retail Displays    
 

Enhance Tradeshow Booth 
Traffic with Direct Mail 

Pre-Show  
Pre-show direct mail generates excitement, boosts booth traffic and 
captures high-quality leads before the event. Build anticipation and 
drive leads to your booth with:
	 •	Visually engaging teasers or invitations featuring exclusive 		
		  early-bird promotions or deals that highlight your booth location. 	
	 •	Personalization, targeted lists and premium materials that make 	
		  recipients feel valued.
	 •	Clear calls to action, raffle entries or VIP swag.
	 •	 Integration of direct mail with email or social media reminders.

Post-Show 
Post-show direct mailers keep your brand top of mind, reinforce 
messaging and turn leads into loyal customers. Nurture and convert 
leads with:
	 •	Thank-you notes and tailored information addressing attendee 	
		  interests.
	 •	 Exclusive offers or limited-time deals that prompt immediate 	
		  action.
	 •	Trackable tools like QR codes to measure conversions and 		
		  engagement.  


